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Alcatel-Lucent IKEA Pfizer

AREVA Kraft Foods Shell

Cisco Levi Strauss & Co. SAP

The Coca-Cola Company Li & Fung, Ltd. Sony

COSCO Container Lines Co. Marks & Spencer Sumitomo Trust & Bank

Ford Mc Donal dos Toshiba

GE Microsoft Tsing Capital

Hitachi Nike Wal-Mart

IBM Novartis The Walt Disney Company
Komatsu Wells Fargo & Company
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Figure 3. Trend in COz emissions from
fossil fuel combustion
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Sowrce: Carbon Dioxide Information Analysis Center, Oak Ridge
Mational Laboratory, US Department of Energy, Oak Ridge,
Tenn., United States.
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" Asia mcludes Korea and excludes Japan (which is included n
Anniex 1)

" Other incdudes Africa, Latin America, Middle East, non-Annex |
EIT, Turkey, intemational bunkers, and, for 1271, Annex | EIT.
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C8c ch€ehng tr3nh tiJt ki m v b I
Nam
Project Name Year Sponsor Implementing
Agency
1. Vietnam Demand Side Management 2000- WB, SIDA MOIT and
and Energy Efficiency (DSM) — Phase 2007 and GEF EVN
1&2
la. The Pdot Commercial Energy 2004- WB and GEF MOIT
Eftticiency Program (CEEDP) 2009
1b. Compact Fluorescent Lamp (CFL) 2004- WB and GEF EVN
Promotion Program (CFL) 2007
lc. Fluorescent Thin Tube Lamp (FTL) 2004- WB and GEF EVN
Promotion Campaign 2009
2. Energy Conservation and Eftticiency 1995- GOV and MOST
Program tor Viet Nam (EE&CP) 2001 Netherlands,
EU, SIDA,
UNDP, US-
HP
3. Promoting Energy Conservation in 2006- UNDP MOST
Small and Medmum Scale Enterprises 2010
(PESME)
4. Viet Nam Energy Etticient Public 2006- UNDP and MOST
Lighting (VEEPL) 2010 GEF
5. The Study on Master Plan on Energy 2008- JicCA by J-Power, a
Conservation and Effective Use in Viet 2009 Japanese
Nam (EE&CMP) consultant
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Build Foundations Catalyze Suppliers

e Confirm readiness e Make introductions.
e Choose suppliers e Launch the initiative.
e Define parameters e Set commitments.

Buyer’s Role

* Provide insight

e Offer nformation.
fools.

* Introduce incentives.

Enhance Impact Facilitate Progress

* Refine methods. Establish effective

* Investin own capability. communications.

e Do more. Provide goal-onented
measurement tools.
Give training and advice.
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